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Experience, Expertise, Authoritativeness, and
Trustworthiness.

2014: E-A-T introduced 
Expertise, Authoritativeness, Trustworthiness

Your Money or Your Life (YMYL) topics (content that can impact a
person's health, finances, or well-being).

Dec. 2022: E-E-A-T
“Experience” added as criteria, to help bolster first-hand
knowledge/experiences

What is EEAT
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EEAT = Social proof
Build your brand’s social proof. 

Go on podcasts
Do interviews
Build your reviews on third-party websites 
Grow your mentions:

Positive mentions on social media
Other sites using your case studies

Smaller blogs written by people with real lived
experience >>> faceless corporate blogs. 

takeaways & applications 

https://www.marketermilk.com/blog/seo-trends-2026#eeat-becomes-most-important-ranking-factor


Build your brand’s social proof. 
Go on podcasts
Do interviews
Build your reviews on third-party websites 
Grow your mentions:

Positive mentions on social media
Other sites using your case studies

Smaller blogs written by people with real lived
experience >>> faceless corporate blogs. 

takeaways & applications 

EEAT = Social proof



Build your brand’s social proof. 
Go on podcasts
Do interviews
Build your reviews on third-party websites 
Grow your mentions:

Positive mentions on social media
Other sites using your case studies

Smaller blogs written by people with real lived
experience >>> faceless corporate blogs. 

takeaways & applications 

“The emphasis on expertise and
experience means that genuine thought
leadership and authentic storytelling
will matter more than ever.
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EEAT = Social proof

= aka earned media

Think carefully about your
media list.



“Generative AI search looks for content
that answers complex questions and
provides nuanced information.

Answer questions from your audience.
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Recap
Build your brand’s social proof. 

Think carefully about your
media list.

Content should answer
questions from your audience.

Acronyms to learn:

SEO = Search Engine Optimization
YMYL = Your Money or Your Life
EEAT = Experience, Expertise, Authoritativeness, and Trustworthiness
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The Prestige vs. Reach Debate: If a client’s "dream
placement" (like The New York Times) opts out of AI
search summaries to protect their content, does that
placement lose its value? How would you explain this
trade-off to a CEO who only cares about the name of the
publication?

Faceless Corporations vs. Personable Individuals: How do
you think we should create content if we find ourselves
working at “faceless corporations”? Would you advocate to
make things more personable, or does that damage the tone
of a brand?

Manufacturing "Experience": With "Experience" now a key part
of Google’s quality assessment, how can PR teams better
showcase the first-hand, real-world knowledge of the
people/organizations they are writing for?

Discussion
Questions 1

2
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